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COURSE CONTENT FOR SEMESTER – VI

BBA-601: MANAGEMENT INFORMATION SYSTEM

Unit – I:    Concept of Information, Types of Information, Management Structure, Management    Information    Requirements,    Qualities    of Information,     Various     Functions     of    Organisation,     Data     Base Information, Role of Information System.
Unit – II:    Management Information System - Meaning, Nature, Need, Importance,    Evolution    of    MIS    Management    Levels    and    MIS Organisation for MIS, System and Users Training.

Unit – III:  System Development Cycle, Systems Investigation, Systems Analysis, System Design, System Implementation and Maintenance, System Development Tools.

Unit – IV: Scope   of   Development   Activities   –   Identification,   Evaluation   and Modification  of  MIS,  Methodology  and  Tools  /  Techniques  for  the Conduct   of   Development   Process.   Other   Issues   Organisational Position  of  MIS  Internal Organisation  of  MIS  Group,  Centralisation  / Decentralisation  of  MIS  Efforts,  Relative  Roles  of  Analysts  /  Users and Automation in Context of MIS.

Unit – V :    Major  Information  System,  Financial  MIS,  Budgetary  Control,  Capital Budgeting,     Responsibility     Accounting,     Profitability     Accounting, Production    MIS    Inventory    Management    and    Control,    Network Planning,  Statistical  Quality  Control  etc.  Personnel MIS Manpower Planning, Inventory of Existing Manpower etc.
Suggested Readings:
1. Management Information System and Data Process : Dentley, Trevoi. 

2. Management Information System, Jawedekar, W. S. 

3. Management Oriented Management Information System, Kanter, Jerome. 

4. Information Systems and Technology : L. M. Prasad, Usha Prasad. 

BBA-602:    MONEY AND FINANCIAL SYSTEM
Unit – I : Money: Functions, Alternative Measures to Money Supply in India-their Different Components, Meaning and Changing Relative Importance of each; High Powered Money-Meaning and Uses. Finance: Role of Finance in an economy; Kinds of Finance, Financial System, Components, Financial Intermediaries.
Unit – II : Indian Banking System: Definition of Bank, Commercial Banks – Importance and Functions, Structure of Commercial Banking System in India, Regional Rural Banks, Cooperative Banking in India.
Unit – III    :    Process   of   Credit   Creation   By   Banks:   Credit   Creation   Process,
Determination of Money Supply and Total Bank Credit.
Unit – IV      :    Development Banks and Other Non-Banking Financial Institutions:
Their Main Features, Unregulated Credit Markets in India-Main Feature.
Unit – V : The Reserve Bank of India: Functions, Instruments of Monetary and Credit Control, Main Features of Monetary Policy Since Independence.
Suggested Readings:
1. Indian Financial System : M. Y. Khan : Tata McGraw Hill. 

2. Monetary Planning of India, Gupta, S. B. 

3. Money and Finance in World Economic Order : Panchmakhi, V. R., Rajpuria, K. M. & Tandon, R. 

BBA-603:    E-MARKETING
Unit – I : Introduction: Nature and Scope of Marketing, Importance of Marketing as a Business Function and in the Economy, Traditional Marketing Concepts, Concepts of E-Marketing, E-Marketing Environment.
Unit – II : Building Traffic: Promotion-Online Promotion on the Website, Listing on Search Engines, Banners, Link Exchange Programme, Affiliate Programme, Referral Programme, Direct Listing, Building Trust Branding, Navigation, Presentation, Fulfillment, Logos of Security, Up-to-Date Technology, Building Loyalty.
Unit – III : Consumer Behaviour and Market Segmentation: Consumer Behaviour – Nature, Concept, Importance, Major Factors Affecting Consumer Behaviour, Market Segmentation – Concept and Importance, Bases for Market Segmentation.
Unit – IV : Product: Concept of Product, Products Owing Existence to the Net E-mail, Electronic Greetings, Chat Software, Consumer Goods and Industrial Goods, Product Life Cycle, Product Planning and Development, Packaging – Role and Functions, E-Branding.
Unit – V : Consumer Service – Order Fulfillment: Concept of Customer Service in Web Environment, Order Fulfillment, Customer Care Programme, Pre-sale and Post-sale Customer Service, Customer Redressal Policy, Privacy and Confidentiality of Customer Information.
e-CRM (e- Customer Relationship Management): e-CRM – Concept and Role, Organisation Structure for e-CRM, Key Technology Components of e-CRM, Change Management and e-CRM.
Suggested Readings:
1. Agarwala Kamlesh, N., Agarwala Prateek and Agarwala Deeksha : e-CRM, Macmillan India Ltd., New Delhi. 

2. Plant. Robert : E-Commerce Logistics and Fulfillment – Delivering the Goods, Prentice Hall, New Delhi. 

3. Kotler and Armstrong : Principles of Marketing, Prentice Hall of India, New Delhi. 

4. Greenberg Paul : CRM at the Speed of Light – Capturing and Keeping Customers in Internet Real Time, McGraw Hill. 

5. Coupey, Eloise : Marketing and The Internet, Prentice Hall, 2000. 

BBA-604:    E-BANKING
Unit – I : Introduction: Concept and Definition of E-Banking, Nature and Scope of E-Banking, E-Banking Components, E-Banking : Indian Perspectives, Traditional Banking, E-Finance Strategies, Internet Banking Portals, Challenges in E-Banking, Online Banking and Its Benefits.
Unit – II : E-Banking System: Mobile Banking, Internet Banking, Secure Hypertext Transfer Protocol (SHTP), Online Brokerage, Online Delivery of Financial Products, Secure Electronic Transaction (SET), Indian Payment Models.
Unit – III : E-Banking Risks: Infrastructure Problem, Lack of Skilled Manpower, Legal Framework, Socio-Cultural Aspects, Money Laundering, Banking Frauds.
Unit – IV : Electronic Payment System: RTGS, Electronic Funds Transfer Electronic Money, ATM, Credit Card, Smart Cards, Electronic Payment Systems, E-Banking and Digital Signature, Internet-Based EDI From Traditional EDI.
Unit – V : Evaluation of E-Banking System: Advantage of E-Banking, Limitations of E-Banking, Pre-requisites of E-Banking, Infrastructure for E-Banking, Pace of Technical Changes, Future of E-Banking.
Suggested Readings:
1. Agarwala Kamlesh, N. : Internet Banking, Macmillan India Ltd., New Delhi 

2. Armor, Daniel : E-Business ® Evolution, The Living and Working in an Interconnected World, Prentice Hall, US. 

3. E-Banking Indian Banking Association, India. 

BBA-605:    BUSINESS RESEARCH METHODOLOGY
Unit – I : Nature and Scope of Research Methodology, Formulation of Research Problem, Statement of Research Objectives, Research Hypothesis.
Unit – II : Research Process, Research Design: Exploratory, Descriptive and Experimental Research Design, Sampling Design.
Unit – III : Methods of Data Collection: Observation Design, Interviewing for Research and Formulation of Questionnaires, Scaling Techniques and Techniques of Data Analysis.
Unit – IV : Awareness of Software Packages Relevant to Management Researches, Interpretation of Data and Drawing Inferences, Research Report Writing, Research Publication.
Unit – V : Application of Statistical Tools and Techniques: T-test, Chi-square Test, Correlation & Regression Analysis.
Suggested Readings:
1. Management Research : Bennet, Roger 

2. Statistical Method : Gupta, S. P. 

3. Research Methodology : Kothari, C. R. 

4. Survey Methods : Fowler, Floyed, J. Jr. 

